Tim Hortons Bangalore
Coffee Launch

Social Media
rategy

Hey everyone, get ready for our big launch of three stores in
Indiranagar, Whitefield, and Koramangala bringing Canadian coffee love
to Bangalore!
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Tim Hortons India HOW We,re LaunChing
Our Bangalore Colfee
Scene

Let's use these platforms to share cozy, coffee-filled moments that blend our Canadian
roots with Bangalore's energy, getting everyone excited to visit!



Tim Hortons India

Getting
Influencers to
Spread Collee
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See the Coffee Buzz Grow

Watch how many views their stories get
during launch week, track mentions of our
Original Blend, and check the love with tools

like Instagram Insights.

Find the Perfect Coffee Buddies

Look for influencers who get our crowd—young
Bangaloreans crazy about coffee. Pick vloggers who
vibe with our warm, community feel to hype up the
new stores.

Teaming up with Bangalore's coffee lovers builds
trust, mixes our Canadian flair with local tastes, |
and gets people chatting about every sip h"
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Tweak for the Best Brew

See which posts bring in new fans or store
visits, compare what works, and adjust based
on the feedback to keep the coffee hype
strong.



Tim Hortons India

Tracking Our
Coffee Success

Use Google Analytics and social insights to track ad clicks to store maps
and offline event codes, keeping our coffee strategy on point.

Digging into data helps us tweak the launch, adjust plans, and
make sure every rupee boosts footfall across Bangalore.

e
-
=

e L VR S o
e SCPRREE N S

'
i
’
i/
!
r
4
ra
/
/

Tnamm et



N e e LRI N
it N
Iy teee el &{i‘
“n,"" ; ) ',','H'” B
T bl A
i ;;?ij,cﬂ' \
I ::::;” A}
240!
W

Tim Hortons India
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Community
Management

A little online chat and fun events turn first sips into loyal visits,
planting Tim Hortons deep in Bangalore with that warm coffee
hug.




Tim Hortons India

Fresh Ideas to
Boost Our
Coffee Game

Use Paid Tools for Coffee Wins
Experiment with Instagram AR

filters to ‘pour’a virtual Double
Double, and tweak based on

Schedule posts with apps and run
targeted ads—Instagram Reels for young

what Bangalore coffee lovers Bangaloreans, Facebook invites for family
like—maybe a spicy twist! events—to make our launches smooth and
big.

Instagram: Carousel ads of coffee art to catch eyes. Facebook:
Retargeting for loyalty perks. X: Promoted trends for instant coffee
buzz. Why? These hit where Bangalore's coffee fans hang out, driving
store visits.
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Figuring out who loves coffee here like IT pros in Whitefield helps us tailor
posts and ads to grow our fanbase naturally.

Study coffee habits of 18-35-year-olds in urban spots to shape campaigns,
targeting techies for quick coffee stops.
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Tim Hortons India

®
Share tales that mix our Canadian coffee heritage with Bangalore's
I a ln O e e vibe, using cool pics and chats to get people hooked.
Post relatable stuff like ‘Morning coffee in busy Bangalore’ with

® &
shots of our stores, showing off quality and that community feel
O rl e S a 1 c to draw coffee lovers in.




Tim Hortons India

Paid
Advertising

Integrate paid campaigns strategically across social platforms
to drive targeted traffic and increase lead conversion rates
overall with measurable impact.
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Tim Hortons India
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+919353340329 priyankaumesh2019@gmail.com



